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01 MIRACULUS identity: ;1z4=A10] RWE M2 CRO MIRACULUS

Customer Centricity
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Company Mission

‘LCM based optimal CRO service provider!’
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Business Evolution

Digital Health
Platform

MIRACULUS

Big Data GEO MEDIC

Market GEOGEN
Insight Micro mapping ~ Save Life
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Research GEO
INSIGHT

CRO Service
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01 Service Area: CRO MHIA AXE{ ZtX| / RWE M2 CRO MIRACULUS

A NEW Era for Healthcare Innovation
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03 Study Design : Wide spectrum of study design base on data MIRACULUS

Wide range of study design form RCT to Outcomes Research

Burden of illness Patient Reported Epidemiology
Outcomes
Health economic burden (Cost study) Health Related Quality of Life( HRQOL) Natural history of disease
- Direct medical cost - Patient’s satisfaction - prevalence, incidence, disease
- Direct non-medical cost - Patient’s preference - risk factor
- Indirect cost . - Patient’s compliance(Treatment - Treatment pattern
adherence)

A 4& JAN
RWE design




04 Company strength MIRACULUS
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Chapter 03

MIRACULUS Proposal by Channel
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1. Big Data mini IIT (&)
2. MCS, Miracle Clinic Study (E2|=!)



RWE

GH
Insight

MIRACULUS Proposal
by Channel

Big Data mini lIT
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MIRACULUS
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MIRACULUS
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07 Claim data by UPJ(UNIFIED PATIENT JOURNEY)

MIRACULUS

Analysis prevalence, diagnosis rate
« By channel investigation( clinic / General hospital]
DIAGNOSIS * Hospital referral status by therapeutic area

* Prevalence trend analysis before & after new drug penetration(Oncology, Severe disease, Rare disease)
* Investigation for co-morbidity by disease

Treatment pattern

« Investigation drug treatment pattern (Value & volume of add on, switching pattern)
+ Analysis Rx pattern by age, gender, disease ect

« Treatment pattern comparison between Treatment guideline and real-world Rx (value , volume analysis)

TREATMENT

Outcomes analysis
» Compliance & treatment response rate comparison by drugs
 Real world treatment pathway Vs. treatment guideline

FOLLOW-UP
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Abstract

Context

The relationship of blood pressure (BP) with cardio-renal events and all-cause
mortality in type 2 diabetes mellitus (T2DM) is still controversial.

Objective

To investigate the optimal BP target in Korean individuals with T2DM.
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MCS, Miracle Clinic Study : Executive Summary MIRACULUS

- DEZBOL 2512 0151 |E B2 20| MOt 49| St

Analysis
- AH0| R 2ot &t I O1F S 1A 2XIQF ZIEAE! M2 IHI0IE 2K 2ot &% [H=
7

- Real World Evidence Z2HEE E5t 2 SAI19| st=[IH|EIC| SR [HE
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- O|ZRIC &N L& SHE0HHIM &M Mt &2 Sot 2ta (17E Sof
Crfst HIZC| 2+ D1 OIS S8t product positioning 23t AHIJ FS01LE =AM

§ Build

To establish strategical synergy between Medical and Marketing action plan

- SI'T: Build environment which can collect real world data via Clinic Chart review Study

- Sl 2: Reinforce FF call frequency by engaging study support

- SI'3: Approach medico-MKT tactical action of symposium, steering committee meeting in line with MCS

Connect

O Make success story via Clinic Chart review Study
- Proper designing study concept for Clinic channel
- Right target of Investigators to build up KOLs
- Overcome compliance under CP regulation




MCS, Success Case Sharing 1. MIRACULUS

Project Case o o o L Brand Situation Success Case
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MCS, Success Case Sharing 2.

MIRACULUS

Project Case o o L
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MCS, Expected Impact

Evidence
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Specialty: RWE study design spectrum MIRACULUS

*+ What is Qutcomes Research?
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Input of resources QOutcomes (health promotion)

» Health programmes

A 2

Costs (C) Effectiveness (E) Utility (U) Benefit (B)

- Direct costs [ Effectiveness of health promotion measured ]
- Indirect costs - By natural units - By QALY - By monetary value

- Intangible costs

+» How to measure Outcomes?
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MIRACULUS Project History
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MIRACULUS Take home message MIRACULUS
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MIRACULUS

LCM Based CRO Company

Thank you for your attention!

'LCM 715t CRO MHIA DI A= 112 B SIHOHE flol =0 Life Cyclel] [IE
QUMM XMt 2 HAESE & 4= UE= Ot= CRO MHIAE HISELILE

MIRACULUS provides CRO service method to create evidence optimized for clinical strategies
by brand's Life Cycle to maximize customer satisfaction.
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